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With economic development and social progress, corporate social responsibility 
becomes more and more popular all over the world. International organizations, 
governments, academe and business interests are paying attention to corporate social 
responsibility. Taking on corporate social responsibility is good for enterprises set up 
social image, improve employee affective commitment and enhance employee job 
satisfaction. Domestic research on corporate social responsibility, employee affective 
commitment and job satisfaction is still relatively scarce in China. Based on 
stakeholder theory, this research investigates knowledge-based banking staffs to probe 
into the relationship of corporate social responsibility, employee affective 
commitment and job satisfaction. 
This research consists of six chapters. Chapter 1 is the summary of this research. 
It mainly analyzes the background of the topic and briefly illustrates the theoretical 
and practical meaning and the framework of this research. Chapter 2 reviews the 
related research, mainly reviews the research related to corporate social responsibility, 
employee affective commitment and job satisfaction. Chapter 3 puts forward the 
hypothesis; build the theory model of this research; carry out the pre-test and amend 
the questionnaire. Chapter 4 is the official test and data analysis. Chapter 5 discusses 
the results of this research. Chapter 6 points out the main innovation and the 
limitations of this research and gives the further research direction. 
According the statistical analysis of questionnaires collected, the main 
conclusions are listed as follows: (1)Knowledge-based banking staffs’ perception of 
corporate social responsibility is partial related to their job satisfaction. 
(2)Knowledge-based banking staffs’ perception of corporate social responsibility is 
partial related to employee affective commitment. (3)Employee affective commitment 
is significant related to knowledge-based banking staffs’ job satisfaction. (4)Employee 
affective commitment partially plays a mediating role in the relationship between 
corporate social responsibility and job satisfaction.(5)Corporate social 














some population statistic variables in China. (6)Knowledge-based banking staffs’ 
perception of corporate social responsibility,employee affective commitment and job 
satisfaction are different in distinctive ownership bank. 
The research investigates the knowledge-based banking staffs in Fujian province 
to probe into the relationship between corporate social responsibility, employee 
affective commitment and job satisfaction. This research area is novel and the results 
in useful for organizational management. 
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